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cCITY OF

Port Adelaide Enfield

A City that
values its diverse
community

and embraces
change through
innovation,
resilience and
community
leadership’

City Plan 2030

ECONOMY A City of opportunity

What it looks like Indicator

* Prosperous gross regional product
* Connected proportion who feel that they can easily access information and organisations
* Growing number of local jobs

COMMUNITY A City that supports community) wellbeing
What it looks like Indicator

* Healthy proportion who say they are healthy
* Inclusive proportion who feel a part of their local community

= Cohesive proportion who say they feel safe in their neighbourhood or community

ENVIRONMENT A City which cares for s natural envionment and hericage
What it looks like  Indicator

+ Distinctive proportion who say the city’s heritage is effectively managed

= Adaptable city adaptability score

* Sustainable proportion who say the city’s natural environment is effectively protected

PLACE MAKING A City where people love to be
What it locks like  Indicator
* Belonging city net promoter score
* Accessible proportion who say they can easily access places and services across the dty
* Creative proportion who feel they had an opportunity to participate/experience local arts and cultural activities

LEADERSHIP A City confident in its leaders
What it looks like Indicator

* Strategic proportion whao say council delivers value for the rate dollar
* Accountable proportion who are satisfied with coundil services
* Engaged proportion who say council is engaging with the people and relevant organisations and businesses




Why are we thinking about this now?

« deeper understanding of our community’s perception

* linking what we do to what they say, considered
alongside other information we have about our
community (feedback, experience, administration
knowledge)

e get us to start our thinking for 2020-21

2019 Community Indicators Survey



2019 SURVEY: our approach

Standard methodology
. Hybrid data collection (PAE/Consultant)

. Use of variety of access points (phone, email, social media, website, word of
mouth, postcards, printed surveys)

. Various tfeams involved, including staff with CALD connections and youth team

. Use of existing contacts/networks (NAR, Business Network, Community Centre
users)

Improvements

. Greater elected member participation

. Increased efforts in Parks and Klemzig wards

. Integration of business and inclusive community surveys

2019 Community Indicators Survey



2019 Survey - Who Told Us What They Thought?

OUR CITY GENDER

126,120 33% 32% 37 2017 =200
ERP, 2018 BORN OVERSEAS LANGUAGE AT HOME MEDIAN AGE 2018 (n =2321) = Female
OTHER THAN ENGLISH = Other

2019 (n = 2558)

-I RESPONSES

2017 (n = 2309) = COUNTRY OF BIRTH
2018 (n = 232” :ﬁ:?t::h:ingdom
2019 (n = 2558) 2017 ::;';-Ya _
HPAE ® Consultant 2018 o Philppines
W Germany
2019 M African country
® China

 Afghanistan
™ Greece

.| IMPACTED BY DISABILITY '_ (new) 18% (428 people) of respondents are
impacted by disability on a daily basis!

2019 (n = 2558) 12% 5% | AGE
®24 and under
2017 (n=2309) 16% 9% m25-34
=No mYes, | have a disability = Yes, | care for someone with a disability — mYes, | work in the disability sector m35-49
2018 (n=2321) AZARPSA 20% 10% 'zgzz
. o L] -
.I WARD REPRESENTATION - As % of eligible electors | 07084
| 2019 (n = 2558) 18% 16%
m2018 m2019 =85 plus
4.5% 4.0%
37% 3.9%
3.1%
%) 5% 25% .5 240 5yg 2% = BUSINESS OWNERS
4 18% 1.7% -
: 2017 (n=2309) 1RZ)
- 2018 (n =2321) 140
Outer Harbour Semaphore Port Adleaide Parks Enfield Klemzig Northfield 2019 (n =2558) 255
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2019 Survey - Who Told Us What They Thought?

m Voted in most recent election

m Did not vote in most recent election
20% - 84% 83%

80%
70%

80% 78%

60%
50%
40%
30%
20%
10%

0%

Outer Harbor Semaphore Port Adelaide Parks Enfield Klemzig Northfield
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City
change
s C o re C a rd S HEEREEE BASELNE 0V 20t 20 "°';‘9I::“-

ECONOMY: A city of apportunity

2016

#8.5 billion

Prasperous gross regional product $3.0 billion $#3.3bilion | not avalable

Growing propartion wha feel that they can easily access information and arganization 34 35 35 38 =

74,831

Connecting rumber of local jobs 76,330 .04 niat avalable -

COMMUNITY: A ity thet supports communitsy wellbsing

Healthy proportion wha sauthey are healthy

Inclusive proportion wha feel they are part of their loc al community 34 35 35 35 =
Cohesive proportion wha say they feel = afe in their neighbourhood ar community T3 36 37 36 -0.1

ENVIRONMENT: A cits wnich cares for its neturs smirormsnt snd e iiaes

Distirnctive proportion wha say the city’s heritage is effectively managed 32 31 3.0 23 -0.1

Sustainable proportion who say the city’s natural environment is effectively protected 3.3 33 3.2 31 -01

PLACEMAKING: A sity wnars psogls lovs 2 ks

Eelarnging city met promoter score " +25 " +13 i +15 -

Aocessible propartion wha say they can easily access places and service s acrozs the city 4.1 35 35 38 =

Creative proportion who feel thew had an opportunity to participatelesperience local arts and cultural activities 57 B2 B2 57 -5

LEADERSHIP: A zity confidsnt in its Lasders

Strateqgic proportion whao zay council delivers value for the rate dollar 31 3.2 3.2 32 =

Accountable proportion wha are satisfied with cauncil services 35 35 35 35 -
propartion wha say council is engaging with residents and ratepavers 31 30 3.0 30 =

Ergaged propartion wha say council is engaging with arganizations 30 33 3.0 33 +0.3
proportion who say council is engaging with businesses 24 30 27 31 +0.4

)

i
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TOP LINE RESULTS:

°
C Illly S C o re C a rd Our economic indicators are consistently showing

improvements.

° °
(]
F I n d I n g s ° Significantly larger response from business

community which has impacted overall scores for
mMost areas.

Online communication is key for this group.

Business owners scored Council lower than residents

ECONOMY:
A city) of opportunity) B L

Business owners perceive the least value for their rate
dollar compared to any other group.

)

2
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2018 2019

proportion who feel that they can easily access 3 8 3 8

information and organisation

Gross Regional Product
City of Port Adelaide Enfield

o $9.34 B (2018)

8,000

8,000

4,000 I
)

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
Year endi

§

GRP $million

urce:
Compil

ide
Local jobs

I City of Port Adelaide Enfield 77'4] 5 (20] 8)

80,000

60,000
40,000
20,000

0

2001 2002 2003 2004 2005 2005 2007 2008 2009 2010 2011 2012 2013 2014 2015 2018 2017 2018
‘Year ending June

Local jobs

Source: National Inst
Compiled and presen

Port Adelaide Enfield

m2017 m2018 m2019
5.0 4

4.5 1

Outer Harbor Semaphore Port Adelaide Parks Enfield Klemzig Northfield
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| run/own a business in Port Adelaide Enfield Council area

| do notf run/own a business in Port Adelaide Enfield Council area

60% A
52% 1
50% 47% 45%
42% 1
40% A 39% 1
3% | 33% 33%
30%
20%
10%
0% T T ;
Social media Council’s Word of mouth  Newspapers Council's
website monthly
newsletter
Pen2Paper/PAE
Today

Port Adelaide Enfield

20% 1
15% 1
0% |
9% 1 9%
7% 7%
4% | 5% 1 !
2% 0% 0%
Other websites Elected Other (specify) Local library Local Pen2Paper
Members Community
Centre
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City Scorecard
Findings:

COMMUNITY:
A city that suwgports

compumnity) wellbeing

Port Adelaide Enfield

TOP LINE RESULTS:

» Parks has seen a significant increase in the number of
people feeling connected to their community, and a
slight increase in perceptions of safety.

A similar frend an be seen at Enfield where feeling of
connection to their local community increased in
2019.

Safety scores for the rest of Council (except Enfield)
have declined, particularly in Outer Harbor and
Northfield.

2019 Community Indicators Survey



2017 2018 2019

3.9 3.9 3.9

proportion who say they are healthy

2018 (n=2321)  m2019 (n = 2558) 5.0 5 22017 m2018 2019
85 Plus
70-84 40 1 553939 404090 03939 3939 393939 “03939 394939
60- 69
50- 59
35- 49 3.0 -
25- 34 N
Under.. . 41
2.0 -
A score of 3 = neutral, 4 = agree, and 5 = strongly agree
| Age Groups .
1.0 -

Outer Harbor Semaphore  Port Adelaide Parks Enfield Klemzig Northfield
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2017 2018 2019

3.5 3.5 35

proportion who feel they are part of their local community

| feel part of my community 5.0
m2017 m2018 m2019
85 Plus

70- 84
60- 69
50- 59
35- 49

25- 34

24 and
under

m2018 (n=2321) ®m2019 (n=2558)

Age Groups

Outer Harbour Semaphore Port Adleaide Parks Enfield Klemzig Northfield
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2017 2018 2019

3.6 3.7 3.6

| feel sqfeb;nAr;); r;treci,gur:;ourhood 5.0 1 w2017 m2018 m2019
85 Plus
o8 404 39 38 38 38 37 34 38 38
60- 69
50- 59 30
35- 49
25- 34
Under.. 20 1
m2018 (n = 2321) W2019 (n = 2558
- Age Groups 1o

Outer Harbor Semaphore Port Adelaide Parks Enfield Klemzig Northfield
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TOP LINE RESULTS:

°
City Scorecard
R R SignificgnTLdevi:/re?ses in Teri’rg%e _monogecrj'nen’r :
scores in the West, countere improved scores in
Findings: e

Year on year improvements to perceptions of
heritage management in Enfield.

Ensuring better management of heritage buildings in
Port Adelaide and Sempahore remains the top

ENVIRONMENT:
° Decreases in environmental management scores

across the city, but most markedly in Port Adelaide
/ X [ and Outer Harbor.
A C(t\@ Wh"Ch CAES 1COY (ts Educating the community about waste
management continues to increase its importance.
' There has been a dramatic increase in the number
MWA 6V\\/(r0WV\t M of residents naming Coastal protection and dune
management as a key focus for Council.
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2018
. S B 3.0
proportion who say the city’s heritage is effectively managed

Most critical
heritage issue

Continue revitalising the Port 5 O -
. =m2017 m2018 w2019
Save Shed One
Public access to/activate Inner 40 .
Harbour/waterfront
3.4
32 a0 333334
Protect the natural environment/open space 3.1 .15 3.1°

Ensure new dwellings/buildings do not defract
from community amenity/Retain character/Stop
"ugly infill"

Encourage/Incentivise property owners to
maintain/activate/adaptively reuse their
heritage buildings

Protect, maintain and promote built and cultural
Heritage across the whole Council

Ensure/Better Management and protection of 23%
heritage buildings/character, particularly in the
Port and Semaphore

Semaphore Outer Harbor Port Adelaide Parks Enfield Klemzig Northfield
®2017 ®2018 m2019
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Most critical environment issue 1

5.0 1 w2017 m2018 m2019
Housing density/new housing
development

Ocean and beach care/waste
management

Management of
frees/vegetation/weed removal/verge
maintenance/maintenance of...

Climate change adaptation

Port River Protection (water quality and
dolphins) and access

Prioritise
creation/maintenance/protection/acc
ess to more green space

Noise and air emmission pollution from
industry/traffic etc

Planting more trees for shade

etc/protection and maintenance of
existing frees
Coastal Portection/Dune
management/beach erosion/sand
carting

Better community education on waste

management/improved waste

management...

m2017 m2018 m2019

Outer Harbor Semaphore Port Adelaide Parks Enfield Klemzig Northfield
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City Scorecard
Findings:

PLACEMAKING:
A city) where people love to be

2019 Community Indicators Survey



PLACEMAKING: A city) where people love to be

city net promoter score

Net Promoter Score®, or NPS®, measures customer experience and 0 d
loyalty and predicts business growth. 2 ‘I 7 Metho OIogy

The NPS calculation is based on the answer to a key question, such as:

‘using a 0-10 scale, how likely is it that you would recommend the City of

DETRACTORS

Port Adelaide Enfield to a friend or colleague?”

Respondents are grouped as follows: F_H /-.«'\—\\
[

= Promoters (score 9-10) are loyal enthusiasts, or ‘super fans’, who o o a e o o 0 718 0 @
>

will keep buying and refer others, fuelling growth.

DETRACTORS SCO R E

= Passives (score 7-8) are satisfied but unenthusiastic customers who

are vulnerable to competitive offerings. % )
minus

= Detractors (score 0-6) are unhappy customers who can damage PROMOTERS

your brand and impede growth through negative word-of-mouth.

2019 Community Indicators Survey




2017 2018 2019

+25 +19 +15

— “P CITYOF

@ PROSPEC@

m2017 w2018 w2019

Outer Harbor Semaphore Port Adelaide - Enfield Klemzig Northfield
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2017 2018 2019

+25 +19 +15

NPS by age group

m2018 (n=2321) m2019 (n=2558) .

: ' 2019 Community Indicators Survey



4 4 3.8 38 38

Outer Harbor

Port Adelaide Enfield

39 39 38

Semaphore

38 38

Port Adelaide

Parks

3.8 3.8 38

Enfield

2019 Community Indicators Survey

m2017

3.8 38 38

Klemzig

m2018

m2019

3.9 38 38

Northfield




2017 2018 2019

62% 62% 57%

88%

85% m2017 m2018 w2019

45% 43% 45%

Ovuter Harbor Semaphore Port Adelaide Parks Enfield Klemzig Northfield
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TOP LINE RESULTS:

°
City Scorecard
. . . !Engogergen’r Wi’rkz:busin_elsses and organisations has
improved across Counci
Findings:

Decline in the value for the rate dollar score for Port
Adelaide was impacted by the increased response
from businesses.

LEA D E RS H I P ° Those impacted by disability had the lowest value for
° the rate dollar perception.

A C('t\@ COV\‘F(&(@V\{ m ({5 Social licence scores have improved and are

beginning to move through the maturation process/
increased polarisation of responses.

3 2019 Community Indicators Survey



LEADERSHIP: A city confident in its eaders

Social licence score

1. A relationship with Council is beneficial

to me 60% -

2. Council generally delivers on ifs 5% w2017 ®m2018 m2019
promises

3. |l am satisfied with my relationship with 50% -
Council

4, Council listens to me
5. Councilis critical to the wellbeing of the ~ 40% -

community
6. Council responds quickly and
effectively to issues or problems when | 30% -
raise them
7. Council treats everyone fairly
8. | can influence Council’s decision 20% -
making process 14%1 39
9. Councilis concerned about the things 10%10%
that matter to me 10% -

10. Council openly shares information that is
important fo me

0% -

Very Low SLO Low SLO Neutral High SLO Very High SLO

2019 Community Indicators Survey



LEADERSHIP: A city confident in its leaders 010
proportion who say council delivers value for the rate ( ﬁ 3.2
dollar N\

5.0

%2017 ®2018 m2019
4.0
32 32 39 32 4, 32 33 35 31 32 31 32 32 32 32 33 33 3.3 33

3.0 A

2.0 -

1.0 4

Outer Harbor Semaphore Port Adelaide Parks Enfield Klemzig Northfield
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LEADERSHIP: A city confident in its leaders n

proportion who are saftisfied with council services

.‘\\

5.0

=m2017 m2018 w2019

40 - 3.7
3.6 35 3.6 /36
35 3545, 35 35534 44 435 4 _ 35

Outer Harbor Semaphore Port Adelaide Parks Enfield Klemzig Northfield
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LEADERSHIP: A city confident in its eaders 2018 2019
proportion who say council is engaging with residents ( ﬁ 3.0 3,0
and ratepayers N\
5.0 -
m2017 m®2018 m2019
40 -

Outer Harbor Semaphore Port Adelaide Parks Enfield Klemzig Northfield
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LEADERSHIP: A city confident in its eaders

proportion who say council is engaging with

organisations

=2017 ®m2018 m2019

Outer Harbor Semaphore Port Adelaide Parks Enfield Klemzig Northfield

*Very small sample size for this questionin 2017.

T3 ! 2019 Community Indicators Survey



LEADERSHIP: A city confident in its eaders 2018

2019
proportion who say council is engaging businesses : 2.7 3.1
5.0 -
m2017 ®=2018 m2019
4.0 -

3.0 -

2.0

1.0
Outer Harbor Semaphore Port Adelaide Parks Enfield Klemzig Northfield

*Chart/ward scores and total PAE scores do not necessarily tally as they draw on different data sets
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2019 SURVEY: our approach

« opportunity for deeper dive for each ward (similar to
2018 survey)

 start thinking about priorities

« assessment of survey methodology and frequency

2019 Community Indicators Survey



2019 Survey - Who Told Us What They Thought?

OUR CITY
126,120

33%

BORN OVERSEAS

ERP, 2018

37

MEDIAN AGE

32%

LANGUAGE AT HOME
OTHER THAN ENGLISH

GENDER
2017 (n =2309) = Male
2018 (n =2321) mFemale
m Other

2019 (n = 2558)

-I RESPONSES

2017 (n = 2309)
2018 (n = 2321)
2019 (n = 2558)

EPAE

m Consultant

-I IMPACTED BY DISABILITY '—

2019 (n=2558)

=No mYes, | have a disability

= Yes, | care for someone with a disability

(new) 18% (428 people) of respondents are
impacted by disability on a daily basis!

12% 8%

mYes, | work in the disability sector

COUNTRY OF BIRTH

M Australia

H United Kingdom

2017 ® India

o taly

B Philippines
2018 ¥ Vietnam

W Germany

M African country
 China
 Afghanistan

™ Greece

2019

.IWARDREPRESENTATION !

2017 (n =2309) 16%

14%

2018 (n=2321) 14% 19% 14%

2019 (n=2558) 18% 13%

m Outer Harbour

9% 17% 12% 19% mSemaphore
= Port Adelaide
9% 17% 9% 17% u Parks
® Enfield
10% 17% 11% 19% aKlemzig
= Northfield

AGE

=24 and under

2017 (n = 2309) 16% | 9% 25-34

m35-49

~ m50-59

2018 (n=2321) [AZARNPIA 20%  10% oo

-e0-
70 -84
2019 (n = 2558) 18% 16% :85 plus

BUSINESS OWNERS

2017 (n = 2309) 194
2018 (n = 2321)

2019 (n = 2558)

140
255

Port Adelaide Enfield

2019 Community Indicators Survey




